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Abstract

Management accounting has a strategic role in supporting decision-making in various
organizations. Through the collection, analysis, and interpretation of financial and non-financial
data, management accounting enables companies to design effective, adaptive, and data-driven
strategies. This article aims to analyze the current literature on the contribution of management
accounting in strategic decision making, including performance measurement, cost analysis,
strategic planning, internal control, and risk management. Using the literature review method, it
is found that management accounting is not only an operational tool but also a crucial strategic
partner. In addition, modern technologies such as data analytics and digital information systems
further strengthen the role of management accounting in providing relevant and real-time
information to support informed decision making. These findings suggest that the role of
management accounting continues to evolve along with the need for organizations to maintain a
competitive advantage amid complex business challenges.
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1. INTRODUCTION

In an increasingly complex and competitive business environment, an organization’s ability
to survive and grow depends on strategic decisions that are accurate and data-driven. Strategic
decision-making can no longer rely solely on intuition or simple estimates; instead, it must be
supported by accurate, relevant, and timely information. This is where management accounting
plays a crucial role. Management accounting has evolved from its traditional function of
providing financial information for reporting purposes to becoming a strategic tool that supports
decision-making, planning, and control at the managerial level.

Management accounting is an internal accounting system within a company designed to meet
the informational needs of managers. Managers need accounting information and must understand
how it is used in their work. The accounting information obtained helps managers perform
planning, control, and decision-making functions. Management accounting primarily aims to
provide financial reports to stakeholders, such as internal company members like managers.
Managers are the individuals within an organization responsible for directing and managing
business units within the organization. Management accounting provides various types of
information, including financial and non-financial data, to managers and organizational
employees. The information produced by management accounting takes the form of
organizational or corporate policies that cater to the specific needs of decision-makers within the
organization and is generally not disclosed to external parties (Sinaga et al., 2024).

Management accounting provides comprehensive information on various aspects of
organizational performance, both financial and non-financial, which can be used for long-term
planning, cost control, and investment evaluation. Through information obtained from the
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management accounting system, managers can analyze operational effectiveness and efficiency,
as well as identify opportunities and risks that could impact the organization’s goals. In other
words, management accounting not only aids in efficient decision-making but also enables
organizations to formulate strategies that adapt to external changes.

However, despite its significant potential, the role of management accounting in strategic
decision-making often faces various challenges. These challenges include workforce skill
limitations in data analysis, limitations of non-integrated information systems, and resistance to
change in implementing new methods or technologies. Additionally, the rapidly changing
business environment demands that organizations adopt the latest technologies, such as big data
and data analytics, to enhance the accuracy and relevance of the information provided by
management accounting. When integrated with management accounting, these technologies can
deliver more timely and in-depth information to support strategic decisions.

The role of management accounting in strategic decision-making also becomes essential in
facing global competition and economic uncertainty. Amidst fierce competition, companies are
required to optimize resource allocation, reduce operational costs, and maximize stakeholder
value. Without valid information and precise analysis, the strategic decisions taken may not yield
optimal value, or worse, may even lead to losses for the organization.

Considering the importance of management accounting in supporting strategic decisions, this
study aims to conduct a comprehensive literature review on the contribution of management
accounting to strategic decision-making. This research is expected to provide insights into how
management accounting can be more effectively utilized as a strategic tool while identifying the
challenges and opportunities in the development and implementation of management accounting
in the modern era.

2. LITERATURE REVIEW

Management accounting is the process of measuring, analyzing, and reporting financial and
non-financial information used by managers to make operational and strategic decisions. In the
literature, management accounting is described as an information system focused on the internal
needs of managers for planning and control. According to (Horngren et al., 2012), management
accounting supports the decision-making process by providing relevant data on the efficiency and
profitability of business activities. Thus, management accounting plays an essential role in
evaluating and adjusting organizational strategies to achieve long-term objectives.

Management accounting assists in the formulation and evaluation of business strategies by
providing in-depth information regarding the financial and operational performance of the
organization. Kaplan & Norton (1992) assert that management accounting serves as a foundation
for deeper analysis of the effectiveness of implemented strategies, such as through the use of the
Balanced Scorecard tool to measure performance across various perspectives (financial,
customer, internal processes, and learning). In a strategic context, management accounting offers
insights into efficient resource allocation and aids companies in selecting optimal competitive
strategies.

Various tools and techniques in management accounting, such as cost-volume-profit analysis,
activity-based costing, target costing, and variance analysis, are utilized to provide more accurate
information for managers in making strategic decisions. These tools help identify cost structures,
determine break-even points, and evaluate cost-effectiveness in various strategic scenarios.
(Drury, 2018) indicates that by using these techniques, managers can understand the financial
impacts of various strategic options and adjust their strategies to better align with organizational
goals.

103



Accounting and bussiness Journal

3. RESEARCH METHOD

This research utilizes a qualitative design with a literature review approach to explore the role
of management accounting in strategic decision-making. Data is gathered from academic
publications, journal articles, and relevant books, with an emphasis on literature published in the
last ten years to ensure up-to-date information. The data collection process includes searching
with keywords related to management accounting and strategic decision-making, followed by
selecting literature based on relevance, quality, and recency (Webster & Watson, 2002). Each
selected article is then analyzed to identify key themes, such as management accounting tools and
techniques, the impact of technology, as well as the challenges and opportunities faced in strategic
decision-making (Drury, 2018). Data validity is ensured through triangulation with various
sources and expert reviews in the field (Yin, 2018). Limitations of this study include focusing on
English-language literature and not involving direct empirical analysis. This methodology aims
to provide comprehensive insights into the contribution of management accounting to strategic
decision-making in the modern era.

4. RESULTS AND ANALYSIS

This study analyzes various literature to explore the role of management accounting in
supporting strategic decision-making. The findings are presented in several key themes: the role
of management accounting in strategic decision-making, tools and techniques used in
management accounting, the impact of technology on management accounting, as well as the
challenges and opportunities in implementing management accounting as a strategic tool.

The Role of Management Accounting in Strategic Decision-Making

Based on literature analysis, management accounting plays a crucial role in supporting
strategic decision-making within companies. Its primary function is to provide relevant
information for management to plan, control, and evaluate business strategies. This information
covers various aspects, including cost analysis, profitability estimation, and performance
evaluation. With in-depth data from management accounting, managers can evaluate available
strategic options, assess the risks and benefits of each decision, and choose the actions most suited
to achieving the company's long-term goals.

One approach that supports this role is the Balanced Scorecard, developed by (Kaplan &
Norton, 1992). The Balanced Scorecard offers a framework for measuring company performance
from four perspectives: financial, customer, internal processes, and learning & growth. By using
this approach, management gains a comprehensive view of the company's performance, not only
from a financial standpoint but also across other essential areas for long-term strategic success.

Additionally, the information provided by management accounting aids in understanding
the financial impact of each strategic decision under consideration. For instance, management
accounting can offer insights into how pricing strategy changes will affect profit margins or how
reducing operational costs can enhance the company’s competitiveness in the market. In this way,
management accounting enables companies to make more targeted, data-driven decisions,
allowing them to adapt their strategies effectively to the evolving business environment (Drury,
2018).
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Management Accounting Tools and Techniques for Supporting Decision-Making

Various tools and techniques in management accounting play a key role in supporting
strategic decision-making. Cost-volume-profit analysis, activity-based costing, target costing, and
variance analysis are some techniques frequently used to provide in-depth information on
company efficiency and profitability (Horngren et al., 2012). Studies analyzed show that cost-
volume-profit analysis helps managers understand the relationship between costs, sales volume,
and profitability, which is critical for pricing strategy and break-even analysis (Dahlan, 2015).
Meanwhile, activity-based costing (ABC) is used to identify costs directly associated with specific
business activities, enabling companies to optimize resources and reduce operating costs without
sacrificing quality. Studies also identify target costing as an effective method for product cost
planning and managing cost structures to remain competitive in the market.

Challenges in Implementing Management Accounting for Strategic Decisions

The implementation of management accounting, despite its numerous advantages, frequently
faces several challenges that can hinder its effectiveness within organizations. One of the primary
obstacles is organizational resistance to change, which becomes particularly pronounced when
companies attempt to adopt new technologies or shift their corporate culture. Organizations with
entrenched practices or rigid hierarchies often struggle to adapt, as integrating new management
accounting systems requires significant changes in work patterns and mindsets. Employees
accustomed to existing procedures may resist adopting new tools, leading to friction within teams
and a decrease in productivity (Aripin et al., 2023).

In addition to resistance, a significant challenge lies in the lack of analytical skills among
employees. Modern management accounting heavily relies on advanced analytical technologies
that are crucial for informed strategic decision-making. These technologies require users to have
a deep understanding of data interpretation and the ability to perform complex analyses. However,
many employees may not possess these skills, creating a barrier to effectively leveraging these
tools. This gap often stems from insufficient training or educational backgrounds that do not
emphasize quantitative skills, thereby impeding an organization’s ability to make data-driven
decisions (Hertati et al., 2020).

Furthermore, reliance on accurate data presents a consistent challenge, particularly for
organizations lacking integrated information systems. Effective management accounting hinges
on the availability of reliable and timely data. Without an integrated system that consolidates
information across departments, organizations may encounter issues such as data silos and
inaccuracies. Decision-makers relying on flawed or incomplete data risk making ineffective
strategies, which could lead to significant financial repercussions.

To tackle these challenges, organizations must invest in training and development for their
workforce. By providing employees with the necessary skills to effectively utilize management
accounting tools and analyze data, companies can bridge the gap in analytical capabilities.
Establishing a robust technological infrastructure that supports effective management accounting
practices is equally essential. This includes implementing integrated information systems that
ensure data accuracy and accessibility. By fostering a culture that encourages adaptability and
continual learning, organizations can enhance their resilience to change and maximize the benefits
of management accounting, ultimately supporting strategic decision-making and improving
overall performance.
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Opportunities to Strengthen Management Accounting as a Strategic Tool

With technological advancements, management accounting now has a substantial
opportunity to enhance its role in supporting strategic decision-making within companies.
Technologies like predictive analytics and machine learning are examples of advancements that
can expand analytical capabilities in management accounting, enabling managers to project future
outcomes more accurately by using extensive and complex historical data. Predictive analytics
refers to the use of historical data and statistical techniques to forecast future trends or outcomes.
In the context of management accounting, this type of analytics can be applied to various areas,
such as predicting product demand, future cost trends, or profit margins. With predictions based
on more sophisticated and in-depth data, management can design strategies with greater precision.
For instance, they can determine appropriate production levels to meet market demand without
causing resource waste (Usman et al., 2022).

Machine learning gives management accounting systems the ability to “learn” from
processed data, identify patterns, and provide automatic recommendations. For example, machine
learning models can analyze thousands of transactions to detect anomalies or specific patterns
that may indicate risks, such as potential losses or inefficiencies. This information allows
managers to take preventive action before issues escalate or cause harm to the company.
Additionally, this technology can be used for “what-if” simulations, enabling management to
evaluate the impact of different strategic scenarios on the company's financial and operational
performance. Through these technologies, management accounting not only provides
retrospective financial reports but also offers more proactive, forward-looking information. For
example, with predictive analytics, managers can gain insights into potential changes in consumer
behavior or market conditions, allowing companies to adapt more quickly to market dynamics.
This capability supports companies in developing more responsive and sustainable strategies
(Halim & Aspirandi, 2023).

These technologies also strengthen the role of management accounting in strategic planning
and risk mitigation. By being able to predict risks, such as raw material price fluctuations or
declining demand, managers can design more effective mitigation measures, such as preparing
alternative resources or adjusting the product portfolio. Decision-making processes supported by
modern technology not only allow for cost savings but also enhance the company's
competitiveness in a constantly changing market.

Therefore, by integrating predictive analytics and machine learning, management
accounting can play a more robust strategic role, helping companies not only in operational
efficiency but also in identifying and seizing emerging market opportunities.

5. CONCLUSION

This research demonstrates that management accounting plays a crucial role in strategic
decision-making within companies. By providing relevant and in-depth information, management
accounting enables managers to plan, control, and evaluate the strategies they undertake. Various
tools and techniques, such as cost-volume-profit analysis, activity-based costing, and target
costing, have proven effective in helping management understand cost structures and profitability,
as well as in making decisions that directly impact the company's success.

The impact of technology also stands out as a key focus in this research. Advances in
information technology, such as big data and cloud computing, have enhanced the capabilities of
management accounting to provide data quickly and accurately, facilitating better analysis and
faster decision-making. Although there are challenges in implementing management accounting,
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such as resistance to change and the need for high analytical skills, the opportunities to strengthen
the role of management accounting as a strategic tool are substantial. By adopting new
technologies and enhancing human resource skills, companies can leverage management
accounting to improve competitiveness and responsiveness to market dynamics.

Overall, management accounting functions not only as a tool for measuring financial
performance but also as an essential source of strategic information for management in addressing
increasingly complex business challenges. This research provides a strong foundation for further
exploration of the integration of management accounting with strategic decision-making practices
across various industries, as well as the importance of adapting to technological developments to
support the effectiveness of that role.
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